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Travelers from all over the world will make their way to Rio this m
summer for the Rio 2016 Olympic Games. Visa looked at who they
are and how they're spending in host countries, past and present.

BRAZIL BOUND

B 2010-2015 average
Bl 2016 forecast

Inbound travel to Brazil by Origin

Thousands of arrivals

Brazil should expect an Rest of World =.
estimated 400,000 to _

o Middle East and
500,000 new visitors North Africa

during the event month  Latin America
of August'—with 1.2 and aribbean
million new visitors in North America
2016 compared to

non-Olympic years:

Europe

Asia Pacific

3,000 2,000 1,000
Middle East and Rest of

North Africa 1%_ World Asia Pacific

Inbound gurope Most of those guests will likely come from
trips to Brazil Brazil's neighbors—Latin America and
by origin, 2016 Caribbean—with European and North
forecast American fans traveling close behind?

Latin America

and Caribbean North America

WHO'’S GOING?

Based on data' from The 2012 London Olympic Games, travelers to the Olympic Games
skew younger, more male and more diverse (with an increase in travelers from
emerging markets).
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Tourists during the Olympic Games period spent twice as much per visit than regular
tourists—and 1 in 5 travelled to destinations outside host city London.
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SOURCES: 'U.K.'s Office of National Statistics, according to data from the London 2012 Olympic Games; *Tourism Economics

visa &
ORY

worldwide sponsor




